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INTRODUCTION 

 

Near Communication Plan provides all the project partners with key 

information on the communication strategy objectives and guidelines as 

well as practical elements for implementing the campaign activities. The 

communication campaign fosters exchange between newly arrived 

migrants and host societies; involving voluntary associations, local 

communities, university students and diaspora associations through a 

co-designed campaign in which the beneficiaries become the main 

contributors of the communication narrative. 

The claim of the campaign is “Home is where I am right now” related to the 

sense of belonging to a 'new common home', where both newly arrived 

migrants and local communities discover themselves through a new 

approach towards integration. 

The development of the Communication Campaign envisages the making 

of a series of short video clips targeting 

o young people and university students; 

o children and families; 

These 10 Video Clips (6 implemented in Italy - 3 for each territory-, 2 in 

Cyprus, 2 in Portugal) are targeting young people of WP5 and the university 

students of WP6. These video-clips have been disseminated both on NEAR 

Instagram and Website, as well as partners social media accounts and are 

stored on  the NEAR YouTube channel at this link 

https://www.youtube.com/channel/UCT0Y0XiD3_Pml_0DU8qLpaw/featured  

 

 

 

 

 

 

 

https://www.youtube.com/channel/UCT0Y0XiD3_Pml_0DU8qLpaw/featured


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN MILAN WITH CHILDREN 

OF WP5 

 

 

 

 

https://youtu.be/t2r0aEEnKtc
https://youtu.be/uJikn4MRA7Y


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN MILAN WITH 

UNIVERSITY STUDENTS OF WP6 

 

 

 

 

https://youtu.be/Foc6JZoL9F0
https://youtu.be/5FEZ2U0DHjQ


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN LISBON WITH 

CHILDREN OF WP5 

 

 

 

https://youtu.be/y96SDBLuXsk
https://youtu.be/fFcwF_Bq1oY


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN LISBON WITH 

UNIVERSITY STUDENTS OF WP6 

 

 

 

 

 

https://youtu.be/FNAEQtyX8NU
https://youtu.be/_Fe0iX2xd3A


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN NICOSIA WITH 

CHILDREN OF WP5 

 

       

 

 

 

 

 

 

 

 



 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN NICOSIA WITH 

UNIVERSITY STUDENTS OF WP6 

 

 

 

 

https://youtu.be/wBJ8IOCtjkA
https://youtu.be/EUbMySbh5Go


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN PERUGIA WITH 

CHILDREN OF WP5 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://youtu.be/YUZxHClueEg


 

 

 

VIDEO CLIPS OF THE ACTIVITY SHOOTED IN PERUGIA WITH 

UNIVERSITY STUDENTS OF WP6 

 

 

 

 

https://youtu.be/osoixTsDUgs
https://youtu.be/h9SqmK7uuKI

